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(Agricultural Marketing)
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» AR # Y vgrdt & Aoy f gdAET
<IqEYT(Present system Of Agricultural Marketing in india)
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2) faafAa AT (Unregulated Markets)

3) fAafAa AfSAI(Regulated Markets)

4) ggprRl Agura AfATIAT (Co-Operetive Marketing

Societies)

5) TS IR (state Trading)
» Y fqUoreT geufa i faAYATT (Features of well

Organized Agricultural) :-
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» HY fAUUIT F S (Defects Of Agricultural
Marketing):-

1) [T $r ITEFdaT (Forced Sales)

2) TIagal & =T JHT |

3) ™ 3uar A wfear fFea

4) FIST FT HHTE(Lack of organaisation)

5)3TqdTCd UG HdATele HABYUT s¥a¥dI(Inadequate and

unscientific Storage)



